
POLITICAL REFLECTION NARRATIVE 
DUE SEPTEMBER 18, 2018 

 

Overview 

Your first major assignment in this course is a political reflection narrative, a piece of memoir writing in 

which you reflect on a political issue that has affected your life in some way. As you will notice in the 

examples of memoir we will examine in class, this type of writing requires narrative. In other words, you 

cannot merely tell your audience something, you have to show them. Paint a picture with your words – 

give descriptions of places, provide dialog, etc.  

Memoir does not necessarily need to be serious. You may write a satire or infuse your narrative with 

humor. The most important thing about memoir is to make it enjoyable to read – it should be interesting, 

compelling, and provide the reader with a greater understanding of the impact the political issue has had 

on your life.  

Requirements 

• 3-5 pages 

• MLA or APA format 

• Include dialog, other characters, and concrete descriptions 

• Convey a lesson or provide a greater understanding of your relationship to the political issue 

Tips 

In addition to the examples we will read in class, you may want to research others’ experiences with 

certain political issues and/or personal narratives. Listening to episodes of This American Life, watching 

clips from shows like Last Week Tonight or The Daily Show, or reading articles from The Onion, HuffPo 

Voices, or a newspaper/magazine exposé can provide you with some inspiration or background on 

specific issues.  

Grading 

Your political reflection narrative will be graded on the quality, clarity, and descriptiveness of your 

writing. Additionally, you will be graded on proper conventions, mechanics, grammar, and format. 

Your political reflection narrative will be worth 20% of your overall course grade.  

Revisions 

After receiving your initial grade for this assignment, you may choose to submit revisions. You can earn 

up to half of the points you lost. For example, if you earned 80/100 points on this assignment, your 



revisions can boost your grade to a maximum of 90/100; if your grade is 90/100, revisions can boost your 

grade to 95/100.  

If you want me to grade your revisions, you will need to submit a formal cover letter in which you 

invite me to take another look at your paper, briefly detail the changes you made, explain why you 

made those changes, and discuss the overall effect of those changes. Revisions will be due no later 

than one week after I hand your papers back.  

  



RHETORICAL ANALYSIS 
DUE OCTOBER 18, 2018 

 

Overview 

The second project of this semester is a rhetorical analysis. In this assignment, you will take everything 

you’ve learned about logos, pathos, and ethos (and maybe Kairos if you’re so inclined) and analyze the 

effectiveness of a currently-running political campaign ad. Rhetorical analyses focus on how an 

argument is being made, not what an argument is. You will, of course, need to identify the argument 

being made, but more important to your paper will be your analysis of how, and how effectively, the ad 

uses the rhetorical appeals we’ve discussed in class. In other words, discuss how the use of rhetorical 

appeals determines the effectiveness of argument being presented. Also be sure to consider any 

logical fallacies that may be present in the ad.  

Requirements 

• 4-5 pages 

• Proper APA Style (you do NOT need to include an abstract) 

• List of references at the end of your paper 

o No outside sources are necessary, but you will need to include a citation for the video you 

are analyzing 

Tips 

• You may find it easier to analyze an ad with which you disagree. Do not fall into the trap of 

attacking the ad itself – you are not necessarily evaluating its accuracy (unless discussed in 

terms of logos, pathos, ethos or fallacy) or stating whether or not you agree with it. You are 

merely analyzing its use of rhetorical appeals and determining whether or not it is using those 

appeals effectively.  

• Almost all campaign ads will be posted to the candidates’ YouTube and Facebook pages.  

Grading 

Your rhetorical analysis will be worth 20% of your overall course grade. You will be graded on how well 

you demonstrate your ability to recognize the rhetorical appeals and analyze their effectiveness in the 

ad you choose. You will also be evaluated on quality, clarity, grammar, conventions, and style.  

Revisions 

After receiving your initial grade for this assignment, you may choose to submit revisions. You can earn 

up to half of the points you lost. For example, if you earned 80/100 points on this assignment, your 



revisions can boost your grade to a maximum of 90/100; if your grade is 90/100, revisions can boost your 

grade to 95/100.  

If you want me to grade your revisions, you will need to submit a formal cover letter in which you 

invite me to take another look at your paper, briefly detail the changes you made, explain why you 

made those changes, and discuss the overall effect of those changes. Revisions will be due no later 

than one week after I hand your papers back.  

  

 



ARGUMENTATIVE RESEARCH PROPOSAL PAPER 

DUE NOVEMBER 15, 2018 

 

Overview 

The third project of this semester is an argumentative research paper in which you propose a 

significant change to some aspect of local or national society. You may propose a policy change in 

government, a change to a public space on the Ball State campus, in Muncie or your hometown, or some 

other change you feel would benefit the community at large. Your options are wide open for this 

assignment.  

You will write a paper in which you 1) identify a problem, 2) propose a change that will solve that 

problem, and 3) discuss how feasible your idea is. Think about and address the following questions: 

What will it cost? How will it be paid for? Who will be responsible for implementing those changes? Is 

any upkeep required? If so, who will be responsible for that? Will the public support or oppose your 

proposal? Finally, you will also need to anticipate potential objections to your proposal and defend 

your ideas.  

Note: please include a short note or paragraph at the beginning of your paper in which you identify 

your intended audience. Is it the BSU administration, the city council, voters, or someone else? 

Identifying an audience will help you craft your argument and allow you to better target that audience 

with appropriate rhetorical appeals.  

Requirements 

• 4-5 pages 

• Proper MLA Style 

• Incorporate at least 5 references into your paper 

o At least 3 of these must be scholarly in nature 

o At least 1 of these must be considered primary research 

o Include a proper Works Cited page at the end of your paper 

Tips 

• This is your opportunity to practice the rhetorical appeals we’ve been talking about all semester 

long. Your job here is to persuade your intended audience to adopt your proposal. How will 

you do that? Will you appeal to their emotions? Their logic? Your own credibility or someone 

else’s? Good arguments typically include a healthy mix of logos, pathos, and ethos. You will 

likely want to make sure your proposal does, as well.  

• Be sure to root your proposal and argument in solid research using various library resources.  

Grading 



Your rhetorical analysis will be worth 20% of your overall course grade. You will be graded on how well 

you identify an audience, persuade that audience with the rhetorical appeals we’ve been discussing in 

class, and make the case for your proposal. You will also be evaluated on quality, clarity, grammar, 

conventions, style, and how well you incorporate and utilize your sources.  

Revisions 

After receiving your initial grade for this assignment, you may choose to submit revisions. You can earn 

up to half of the points you lost. For example, if you earned 80/100 points on this assignment, your 

revisions can boost your grade to a maximum of 90/100; if your grade is 90/100, revisions can boost your 

grade to 95/100.  

If you want me to grade your revisions, you will need to submit a formal cover letter in which you 

invite me to take another look at your paper, briefly detail the changes you made, explain why you 

made those changes, and discuss the overall effect of those changes. Revisions will be due no later 

than one week after I hand your papers back.  

  

 



MULTIMODAL COLLABORATIVE PROJECT 
PRESENTED DURING OUR FINAL EXAM SESSION 

 

Overview 

The final project of this semester is a multimodal group project. A multimodal text contains at least two 

modes of communication. Rather than just containing words to be read, it also contains auditory 

elements (speech, music, etc.) and/or visual elements (colors, images, movement, graphics, video, etc.). 

This project is entirely up to you and your group, but should utilize the rhetorical appeals and 

strategies we have discussed throughout the semester to make an argument. Projects may build upon 

previous assignments through additional research and changing the format/presentation, or they may be 

something entirely new. Successful projects will have a clear main idea and argument that will be 

supported with research and the use of rhetorical appeals.  

Additionally, each student is required to individually submit a 1-2 page reflection paper in which you 

discuss your group dynamic and address the rationales behind your decisions. Why did you choose 

to present your project in the manner you did? How did you decide what rhetorical appeals were most 

important?  

Requirements 

• Presentations must be approximately 10 minutes long.  

• Presentations must incorporate at least two modes of communication. 

• You may not only use PowerPoint/Google Slides/Prezi as your secondary mode.  

• Presentations will be given during our final exam period (see Daily Schedule) 

• Your reflection paper must be in proper APA or MLA Style (you do NOT need to include an 

abstract if you use APA).  

Tips 

• Consider your audience: who are they? What would best appeal to them? 

• Here are some examples of multimodal projects you may want to consider:  

o Movie 

o Shark Tank-style presentation 

o Website/Webzine 

o Podcast 

o Poster 

o Photo or video essay 

o Public Service Announcement 

o Vlog 

o Infographic 

o Collage 

Grading 



Your presentation will be worth 20% of your overall course grade. You will be graded on how well and 

creatively you implement multiple modes of communication, how well you work together as a group, 

the strength of your argument, and the strength of your rhetorical appeals toward your audience.  

 


